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The Choice Has
Been Made, See You
in Addis Ababa

That's the beauty of being a Freight

Forwarder: the mix of cultures and
places. The ability to adapt to the tradi-
tions and expectations of our hosts. The
desire to engage in dialogue and build
connections, not just economic ones,
but personal ones too, with people,
managers, and entrepreneurs from
every corner of the world.

And this spirit is reflected in the annual
meetings of ALN, ALNA, and every other
logistics network. But it's especially
true for ours, thanks to a rule we set
for ourselves: our meetings alternate
between Africa and the other conti-
nents. That's how we started, 11 years
ago, in Bergamo, and continued with
Morocco, Portugal, Senegal, Turkey.
Then came two years locked at home
—and online - where we learned to use
Zoom, Teams, and video calls.

We returned back, in face-to-face
meetings in Oman, then Kenya, and,
last year, Bangkok, Thailand, where we
celebrated our 10th annual meeting. A
gemStone in our history.

Now everything is set and organized:
this November - from the 9th to the 12th
—we will meet in Addis Ababa, Ethiopia.
A capital rich in history and culture,
where, it's said, the story of humankind
began. And we will visit Lucy during the
leisure day on November 13th. A city
with a wonderful climate, in a country
growing rapidly and full of potential.
Addis Ababa has much to offer, we will
see. It's a safe city with a lively nightlife. It
seems actually a city made to measure
for ALN and ALNA!

See you soon!
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African Diasporas: An Economic
Asset for Europe—Africa Relations

by Cleophas Adrien Dioma

In an era marked by profound geopo-
litical, economic, and environmental
changes, relations between Europe and
Africa are becoming increasingly impor-
tant. ltaly, a natural bridge between
the two continents, has a historic
opportunity to redefine its role in the
Euro-African economic dialogue. In this
context, the African diasporas present in
Europe—particularly in Italy—represent
a key player that is still too often unde-
restimated.

People of the African diaspora are not
simply migrants or citizens of foreign
origin: they are entrepreneurs, professio-
nals, students, cultural mediators, and
bearers of skills, networks, linguistic and
cultural knowledge that make them
privileged partners in building bridges
between different economic, cultural,
and political systems. They have a dual
belonging, which is not a limitation but
a valuable asset: they understand the
dynamics of European economies while
also being familiar with local African
realities, with all their potential and
complexities.

In the economic and commercial
sphere, this hybrid position enables the
diasporas to facilitate dialogue between
businesses, promote trade, support
investment projects, and provide assi-
stance in production relocation or in the
development of agri-food, artisanal, and
digital value chains.

Diasporas can also play a crucial role in
Africa’s ecological and digital transition,
strengthening partnerships with Italian
and European SMEs that aim to operate
sustainably.

In particular, if Italian and European
companies wish to successfully engage
with African markets, it is essential that
they integrate representatives of the
diasporas and the new Afro-descen-
dant generations into their teams. This
not only improves the understanding
of local dynamics but also allows them
to anticipate cultural, linguistic, and
communication barriers that often slow
down or hinder business relations. The

presence of diasporic figures within

companies enables the adaptation of
business models, marketing strate-
gies, and products to African cultural
contexts, moving beyond stereotypical
or paternalistic approaches.

Diasporas, in fact, act as facilitators of
cultural understanding: they interpret
social codes, consumption practices,
and relationship and trust models
that are essential for the success of an

economic partnership. “Cultural fit" is
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a key factor in African markets, often

more decisive than any technical or
financial analysis.

This is why diversity within corporate
teams is not just an ethical or symbolic
issue, but a tangible lever of competiti-
veness.

This is not an abstract vision. Numerous
experiences in Europe and Italy demon-
strate it: diasporic networks promote
transnational economic activities,
support business creation in countries
of origin, organize economic forums,
and collaborate with local authorities
and institutions to attract investment.
Italy, for example, is home to a multitude
of associations and entrepreneurs of
African origin who are capable of gene-
rating economic impact both in ltaly

and in their countries of origin, despite

structural obstacles such as limited
access to credit or a lack of institutional
recognition.

The contribution of diasporas is not
limited to the economy. It is also social,
cultural, and political.

Diasporas strengthen family and
community ties through remittances,
but they are also increasingly active in
the political and social life of their coun-

tries of origin, supporting civic, educa-

tional,and healthcare initiatives. They are,
therefore, development actors, capable
of directing investments toward projects
with high social impact, following a logic
of co-development and shared responsi-
bility.

However, to fully unlock this potential, a
paradigm shift is needed.

Diasporas must be recognized not
merely as beneficiaries of public policies
or as recipients of development coope-
ration projects, but as true agents of
change.

They should be actively involved in
the economic partnership strate-
gies between ltaly, Europe, and Africa,
becoming key participants in working
groups, decision-making processes, pilot
projects, and financing mechanisms.

There is also a need for greater invest-
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ment in training, in strengthening entre-
preneurial skills, in access to capital and
professional networks, as well as in tools
specifically designed to support the
return of skills to African countries or
to foster diasporic entrepreneurship in
Europe. ltalian, European, and African
institutions should create stable spaces
for dialogue and collaboration, promo-
ting an ecosystem that values cultural
hybridization as a driver of shared
growth.

In this context, initiatives such as the
(IABW)

economic

Italy Africa Business Week

and other platforms for

dialogue between African and European

stakeholders demonstrate the growing
importance of diasporas as intermedia-
ries between the needs of the African
continent and the offerings of European
production systems. But this is not
enough.

It is necessary to strengthen these
initiatives, expand them, and structure
them over time, promoting a shared
vision in which diasporas are no longer
just “human bridges,” but pillars of new
Euro-African economic policies.

Africa is a young, dynamic continent
with growth projected in the coming
decades. But without fair partnerships,

without social and economic justice,

without local and diasporic protagonism,
this growth risks remaining unequal.

Diasporas can help make this growth
more inclusive and sustainable by foste-
ring peer-to-peer cooperation based on
knowledge, trust, and direct experience.
Recognizing the strategic role of
diasporas therefore means strengthe-
ning the relations between Italy, Europe,
and Africa on new foundations: recipro-
city, valuing skills, and building shared
prospects. Because African diasporas
are not just a memory of past migra-
tion—they are a living energy for the
future of the continent and its relations

with the world.
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Liburnia Expands: Less Plastic, More Value

How beach cleanups, biotech scholarships and organic cotton built a new business unit

By Fabio Fimiani, Editor
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Seven Years of Corporate Social
Responsibility Have Become a New
Business Branch

Environmental protection has become
an opportunity for economic, as well as
cultural and scientific, development.
In 2018, Liburnia joined www.clean-
seasorg, a global campaign by
UNEP (United Nations Environment
Programme) to raise awareness about
marine plastic pollution and to encou-
rage governments, businesses, and
citizens to reduce the use of single-use
plastics. The initiative began in Cape
Town, South Africa, during one of the
stages of the Volvo Ocean Race—one
of the most prestigious international
sailing regattas.
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Upon returning to Croatia,

Skufca, shipping and forwarding entre-
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preneur, “a lifelong ecology enthu-
siast,” decided his company should
take part in the campaign, which now
involves 69 countries and covers 76% of
the world's coastlines. The campaign
promotes behaviors and initiatives
aimed at reducing plastic pollution.

“In our company,” the entrepreneur
recounts, “it was easy to eliminate
disposable food-related products,
since we were still a small firm. Coffee
is no longer served in pods, but in
bulk. We also tackled paper usage,
cutting down printing by 80% thanks
to internal digitalization processes.
Today we apply the same standards in
all the countries where we operate—
in addition to Croatia, this includes
Slovenia, the Czech Republic, Poland,

and the Netherlands. If | had to name

the most challenging country,” Skufca
explains, “it would actually be our
own, where the culture wasn't yet as
advanced as elsewhere.”

In 2019, Liburnia launched a corpo-
rate social responsibility project called
www.backtoblu.com.

The initiative took the company
outward, organizing beach plastic
cleanups and awareness campaigns
about the impact of microplastics—
those tiny particles that enter the food
chain through seas and rivers and
are invisible to the eye. The company
has led workshops in schools, univer-
sities, and  businesses—including
one in Singapore in May—and even
supported concerts. It has also funded

university scholarships in biotechno-

logy focused on researching microor-
ganisms that can digest microplastics.
In this regard, Croatia’s international
collaboration extended all the way to
New Zealand.

“Backtoblu reached a turning point,”
Skufca told us, “when, in addition to
our practical activities, we created a
line of textile products made from
organic cotton. For this reason, as of
May, it became a separate business
unit that we will officially launch
between September and October.
Buyers on our e-commerce platform
will also be able to choose which
projects to allocate a portion of their
purchase to. The profits,” the Liburnia

founder concludes, “will continue to

fund nonprofit initiatives.”
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Members News

FROM MIAMI TO L.A. TO JFK:

AMEX LOGISTICS MOVES
WHAT OTHERS WON'T

Amex Logistics proudly shares
the growth of its bonded
warehouse network and its
unwavering commitment to
handling what others won't.

LYSEO SPECIAL & PROJECT
AND ACT SHIPPING SUCCES-
SFULLY COLLABORATE ON
EXCEPTIONAL PROJECT IN
MAURITANIA

Lyseo Special & Project,
member of Africa Logi-
stics Network, represen-

ting France, in collaboration
with ACT Shipping, member
of Africa Logistics Network,
representing Mauritania,
successfully supervised the
arrival of a significant project
in  Nouakchott in April
The project comprised a
total volume of 850 m?* and

a weight of 250 tons of goods.

BSMG HANDLES TRANSPORT
OF HEAVY GENERATORS FROM
NOUAKCHOTT TO NEMA

Benteyga Shipping Mauritania
Group (BSMQ) successfully
completed the transport of two
heavy generators from the port
of Nouakchott to the remote
project site in Néma.

BSMG

GROUF

WILLFREIGHT SUCCESSFULLY
EXECUTES AIRCRAFT SHIPPING
OPERATION

Willfreight Express Cargo
Services has successfully
completed a complex aircraft
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shipment from the United
States to Nairobi in March 2025,
on behalf of a key client.

EISAS DOUBLES SOKHNA ICD
CAPACITY WITH MAJOR EXPAN-
SION

Ain El Sokhna, Egypt—May 10,2025
— Egyptian International Shipping
Agencies and Services (EISAS), a
subsidiary of EIS Group, proudly
announces the completion of a
significant 16,000 square meter
extension to its Inland Container
Depot (ICD). This expansion
doubles the depot’s size to 32,000

square meters and increases
its total handling capacity to
7,000 TEUs, further strengthe-
ning EISAS's ability to serve
the evolving needs of Egypt’s
trade and logistics sectors.

DANTON LOGISTICS SHIPS
66 EV CARS FROM CHINA
TO JORDAN

Danton Logistics has succes-

sfully handled a new break
bulk shipment of 66 electric
vehicles (SGMW - Wuling and
Baojun brands) from Ningbo,
China to Agaba, Jordan.

With a total volume of 724
CBM and a total weight
of 81,413 KGS, the cargo was
loaded on April 26th, 2025. To
help ease cost pressures for
their customer, Danton Logi-
stics opted to ship via Ningbo
Port, demonstrating their

commitment to efficient and
cost-effective solutions.
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There's a Network
that makes you bigger.
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